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Pre-designed training workshops 
 
The following pre-designed training sessions are modular and flexible. Descriptions include 
multiple topics that could each comprise a 1-hour training session or workshops can be 
extended or combined to be several hours, a full day, or built into a multi-day boot camp. 
Workshops are interactive, participant-led, and product-driven. Attendees will be asked to 
think, write, and discuss during each session. 
 
Dr. Virginia Schutte is an award-winning science communicator who has a PhD from the Odum 
School of Ecology at the University of Georgia and 5+ years of extremely broad science media 
experience. She has delivered training workshops at Springer Nature’s Naturejobs Career Expos 
and at various scientific society meetings. 
 
Available training sessions 
How and why to make a personal website 
Advanced social media practices and techniques 
Introduction to visual media production 
Using communications to advance your career 
How to use social media to meet your goals 
How to work with the media 
 

Additional, customizable workshops are available on topics such as inclusive scicomm, how to 
leave academia, and how to convert a CV into a résumé. 

 
Training session descriptions 
 
How and why to make a personal website 
 A good personal website can advance your career no matter what career stage you’re in 
or where you want to end up. But many scientists either don’t have a website or slapped one 
together because they thought they should. This workshop will guide scientists at any stage 
through a number of questions that will help them thoughtfully determine what a website can 
do for them, what should be on their website, and what their website should look like. 
Participants will leave with a written outline of their website and the knowledge of how to 
transform that outline into a site. 
 
Advanced social media practices and techniques 
 Many social media workshops are introductory and only skim the very basics of how to 
use social media. This workshop is for scientists at any stage who already use social media and 
want to increase their efficacy. Subjects covered will depend on the audience and can include 
technical topics like social media management and enhancement software, live posting and 
broadcasting, how to hold an ask me anything (including using Reddit); philosophical topics like 
whether attendees should have separate personal and professional social media accounts; and 
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topics on best practices like Twitter for conferences, creating inclusive communications, and 
dealing with trolls. Participants will leave with a self-created list of goals and action items to up 
their social media game. 
 
Introduction to visual media production 
 Digital content performs better with compelling imagery, but how do people produce 
that imagery? This workshop will walk participants through the basics of image development, 
including capturing/creating, editing, and artistically modifying photos and illustrations. This 
includes real-time software demonstrations and examples that illuminate how images are used 
differently across digital platforms. 
 
Using communications to advance your career 
 Most people think of blogging, social media, and popular outreach when they think of 
science communication. But there is an art to cold-emailing a potential career ally, there are 
real differences between a résumé and a CV, and anyone considering a career outside 
academia should know how to knock out an informational interview. This workshop will 
introduce early-career attendees to communication practices essential to excellent networking 
including digital networking, using social media for career advancement, how to rock an 
informational interview, and CVs vs. resumes. Participants will leave with a short written bio 
about themselves that’s ready to use in their career communications. 
 
How to use social media to meet your goals 
 Many scientists feel that they should be on social media to tell ‘the public’ about their 
work. But social media is a tool that is only as effective as its user. This workshop will talk 
attendees through goal-setting exercises and demonstrate, with real examples, how Twitter, 
Facebook, and Instagram are Swiss Army knives that can be used to meet a variety of goals. 
Participants will leave with a written profile of themselves and an action plan for how they will 
use social media to advance their objectives, including how to successfully use social media 
even if they don’t like it. 
 
How to work with the media 
 Many introductory media workshops focus on how to “deal” with or “survive” working 
with the media. But you could argue that excellent journalists and scientists have a common 
goal: to find the truth. This workshop will cover methods that scientists at any stage can employ 
if they are contacted by a member of the media. The goal of these strategies is to allow any 
scientist to control their messaging and their brand while successfully working with the media 
to promote themselves, their work, or their institution. Participants will leave with a self-
created messaging template they can use during future interviews. 


